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THE MISSION:

General Manager of the South Hadley Electric Light Department, Sean Fitzgerald, wanted to elevate 
the company’s fiber division as they began to upgrade their services and expand their business.   
Working alongside the team at Darby O’Brien Advertising, we would be tasked with coming up with engaging 
concepts to inform and educate customers of the growing fiber-optic services being provided.
 

THE OUTCOME: 

We redesigned the Fibersonic visual identity from the ground up to a much more vibrant and fun design to 
bring the new Fiberspring service to life.  With intense splashes of color mixed with a unique way of tying in 
the fiber-optic cables and a play on the visible light spectrum, we settled in on a unique concept for the 
rebrand. Utilizing these new materials, SHELD would be able to educate and engage their customers in a 
more meaningful way with more visually connected elements.

THE IMPAC T:

With newly updated branding and materials, Fiberspring was able to rollout all new vehicle wraps, apparel 
and a refreshed website to showcase the professional and light speed quality of services they provide. 
Since the launch of the new look and refreshed website, Fiberspring services have been able to double 
their customer base and expand into two new market spaces.  With happier customers and the same great 
service, word of mouth referrals also began to climb.

BRINGING FIBER 
OP TICS TO NEW 
LIGHT WITH 
REBRAND

Yard Signs
Vehicle Wraps
Social Media
Onboarding Materials

Branding
Identity Design
Brand Guidelines
Building Signage
Print Design

Darby O’Brien Advertising



ABOUT THE CLIENT:

Fiberspring is fiber-optic internet service powered by the South Hadley Electric Light 
Department, more commonly referred to as SHELD.  SHELD is a local utility company 
invested in developing greener technology practices for local neighborhoods and 
business communities for generations. Previously branded as the Fibersonic Program, 
SHELD provides commercial and residential fiber internet service to the South Hadley area 
and surrounding towns with gig-speed internet. 
 

THE GOAL:

Sean Fitzgerald, the General Manager of SHELD, decided it was time to rebrand their growing 
fiber division in early 2022.  As SHELD continued to upgrade services and expand into new 
towns during 2021 and 2022, they knew their branding and marketing efforts would have to 
grow to match their success. The Fiberspring rebrand had the goal to inform and educate 
the masses that fiber optic internet will greatly improve the quality of the customers busy 
life by utilizing light speed technology to boost upload and download speeds.  This allows 
the customer to spend more time on the things that matter and less time buffering and 
waiting for slow speeds. 

THE GAP:

In a saturated market where most companies blend together in this visual space, SHELD 
has always made an effort to stand out not by being flashy but by being modest and 
letting their work and quality of service speak for itself. As service began to ramp up during 
the COVID-19 pandemic as most people shifted to a more stationary life at home, the 
power of internet connection became pivotal for the whole world.  It became clear to 
everyone that without a strong connection or the ability to spread bandwidth, everyday 
tasks like working from home would become increasingly difficult. 

As growing leaders in green technology and sustainability practices, SHELD already had 
a program in place to replace broadband internet for its customers.  Since its formation, 
Fiberspring provides fiber-optic speed internet to more than 1,600 customers and has 
plans in actions to quickly double that number.  Fiberspring frees its customers from 
throttling of service and gives customers their gig to use as they please.  From streaming 
in the kitchen, to video games in the living room, or the family scrolling away on the couch, 
users never have to worry about slow load times or missing out on a thing.

With the rebranding plans made, SHELD knew they would have to do something different 
and break free from their own shell if they were to have a brand that spoke to the level of 
service they provide.



THE DECIDING FAC TOR/GAMBLE:

After working with the team at Darby O’Brien advertising, SHELD knew that the team had experience in both branding and naming of new brands. While rebranding or general 
creative can be difficult enough as it is when you’re working with a blank slate, it is even more stressful when trademarking comes into play. Having worked with DOB on 
marketing campaigns and an annual report, Sean decided to hand over the reins to the team and let professionals handle things.  

DISCOVERY PROCESS:

As we dug into what the Fiberspring brand would encompass, we wanted to make sure that they were as visually charged as possible. During our research phase, we focused 
a lot on how exactly the fiber cables work and what makes them different than a normal broadband connection.  As ideas grew and evolved, we also played heavily into green 
technology concepts that would showcase the sustainability of the company.

As things began to dial in, we showed how the identity system would function across different mediums such as yard signs and vehicle wraps.  While SHELD wanted to play it 
relatively safe and keep costs down, they decided to go for a more minimal vehicle application in the end instead of playing into the vibrance of their new identity.

Once everything was finalized, we moved into a soft rollout of introducing the new branding internally before unveiling it to the public.  The general public was very excited to 
be getting new materials like updated yard signs and new onboarding folders. Other than a few hiccups and precautionary measures with naming, this was as smooth of a 
rebranding effort that one could ask for on both sides.





THE GAIN:

After several iterations and concepts, the Fiberspring brand 
came to life with a concept that plays off the idea of fiber-optic 
cables and the visible light spectrum.  With intense splashes 
of color, this brand stands out on trucks and yard signs from 
a great distance. Each color stands for a corresponding cable 
that provide the full spectrum of the visual color space. This was 
done to play off the idea of the light spectrum as well as the 
speed of light, just like their cable counterparts. Fiberspring was 
presented with a full suite of assets including vehicle wraps, 
onboarding materials, print collateral and a website refresh.  
With our help of visuals and an outstanding service, Fiberspring 
has been able to double its efforts in just a year’s time.
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